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A BIT
ABOUT ME
Hi, I’m Megan.

I’m a Graphic Designer with four years’ experience across 
both agency and in-house roles. I bring a strategic mindset 
to design and a sharp eye for visuals that stand out. My work 
blends creative thinking with marketing insight—helping 
clients communicate clearly, confidently, and with impact.

I’ve worked across a wide range of industries, but I’m 
especially drawn to projects that are people centric and make 
a difference—charities, changemakers, and brands that aren’t 
afraid to push boundaries. Whether it’s building standout 
campaigns, developing visual identities, or coming up with 
disruptive creative ideas, I’m always eager to help bring 
ambitious concepts into reality.

meganpilcherking@hotmail.co.uk
07503183501



 

CV

RELEVANT EXPERIENCE  
Sandwich Sandwich 
Marketing & Design Manager, March 2024 - Present 
Lead the creation of all graphic design assets,  
social media content, and other visual 
communications, coordinating campaign projects 
from concept through to delivery. 

Original Mango Group 
Graphic Designer, Sep 2021 - March 2024
Skilled in digital design, print, and content creation, 
with an ability for translating ideas and concepts 
into compelling visual assets. Experienced in 
developing designs that align with brand identity, 
ensuring cohesive and impactful visuals across 
multiple platforms. 

Freelance 
Graphic Design & Illustration, Sep 2018 - March 2024
Produced high-quality design and illustration work 
for clients including The Happy Newspaper, The 
Bristol Cable, Team Domenica, and Buzz & Scuttle. 
Additionally, I’ve run workshops in paper craft and 
collage, and delivered lectures at universities on 
creative practices.

SKILLS 
•	 Creative project management  

and team leadership
•	 Graphic design, illustration, branding,  

and idea generation
•	 Collaboration with charities, community  

groups, and clients
•	 Workshop facilitation in paper craft,  

collage, and creative practices
•	 Strong communication, organisation,  

and problem-solving skills
•	 University-level lecturing on design  

processes and creativity

EDUCATION 
 
BA(Hons) Illustration 
University of the West of England, 2018-21 
1:1 First Class Degree

Art & Design Foundation Level 3 Diploma  
Gower College Swansea, 2015-2016 
Distinction  
A-Levels  
BHASVIC, 2014-15 
Photography: A* 
English Literature: C 
Psychology: C 

ACHIEVEMENTS 
 
Portfolio Picks D&AD, 2021
Gold Award Creative Conscious, 2020



SANTANDER
Sandwich Sandwich x Lansons
Campaign Concept & Graphic Design

For this project, I was responsible for the 
creative direction, concept and design of 
the campaign. This included co-branded 
sandwich boxes, question cards, and a 
life-sized board game that became the 
centrepiece of the activation.  
 
The design work balanced Santander’s 
brand with playful, approachable visuals, 
helping to communicate the message that 
investing can be accessible and engaging.  
 
I also supported the creation of social 
media content to extend the campaign’s 
reach beyond the event itself.

Click here to watch.

 
Instagram 909k views
TikTok 462k views

https://www.instagram.com/reel/DLzeputtTeX/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


SANTANDER
Sandwich Sandwich x Lansons
Campaign Concept & Graphic Design

Alongside the core design work, I led the 
event from concept through to delivery, 
ensuring the creative vision translated 
seamlessly into a live experience. This 
included coordinating logistics, liaising with 
collaborators, and running the board game 
activation on the day, all while safeguarding 
the brand and maintaining consistency 
across every touchpoint.

Approaching the project through a practical 
design lens, I considered how the work 
would perform in real-world settings — from 
print production and physical materials to 
digital outputs across social. By overseeing 
every detail, from the flow and usability 
of the game to the application of the 
visual identity across formats, I delivered 
a cohesive, on-brand experience that 
brought Santander’s investment awareness 
campaign to life in an engaging and 
memorable way.



BUZZ & SCUTTLE
Marian Hill X University of the West of England
Graphic Design & Branding

For this project, I worked with illustrator 
Marian Hill to develop the brand identity 
for her environmental education initiative, 
‘Buzz & Scuttle’. The project provides 
workshop packs to schools, enabling them 
to run educational sessions on insects, 
ecosystems, and the environment.

The brand was built around Marian’s 
illustrations, using playful graphics and 
colours to engage young audiences and 
promote environmental awareness. 

Logo & Brand Design
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Event day & project launch



BUZZ & SCUTTLE
Marian Hill X University of the West of England
Graphic Design & Branding

Original Brand Example

Branding inspiration

Organic edges

Client’s Illustration

lockup design

Original Logo 

Logo Options 



GREAT LENGTHS
Team Domenica
Graphic Design & Illustration

Team Domenica is a Brighton-based charity 
that helps young people with learning 
difficulties transition from education into the 
workplace. The organisation is especially close 
to my heart, as my brother and his girlfriend 
were both candidates there and have since 
gained employment.

I was commissioned to illustrate and design 
promotional materials for their first ever 
inclusive swimming event. The collateral was 
used across Brighton to raise awareness, 
encourage participation, and celebrate 
inclusiveness within the community.



SANDWICH SANDWICH
In-House
Graphic Design

As the sole in-house designer, I lead the brand 
across every touchpoint, creating everything 
from new store collateral and van branding to 
menus, packaging, web design, and campaign 
pitch decks. 

The role combines creative thinking with 
hands-on delivery, ensuring consistency 
across print, physical spaces, and digital. 
Alongside design, I manage projects end-
to-end — working closely with suppliers and 
printers, overseeing timelines, and making  
sure every idea translates seamlessly into  
the real world.

EVERYDAY UNTIL 10:30AM

FREE COFFEE
WITH ANY BREAKFAST 

G� this for free
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SS_Breakfast Item & Hot Drink.pdf   1   12/11/2025   13:33



HEINZ 
Sandwich Sandwich x Heinz
Graphic Design 

For Heinz’s Christmas 2025 campaign,  
they wanted to position themselves as the  
go-to brand for mayonnaise.  
 
In collaboration with Sandwich Sandwich, 
I designed bespoke Grab & Go co-branded 
sandwich sleeves, in-store collateral, and 
promotional materials.  
 
The campaign was then brought to life across 
social media through content created by 
influencers, including Eating with Todd, Anton of 
Food, and others. This included a product video 
shoot showcasing Heinz mayonnaise, as well as 
user-generated content featuring the product.

Click here to watch.
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SS_Christmas 2025 A board_OL Warm Dimmping Pot.pdf   1   03/11/2025   10:17



THALIA
Thalia X OMG
Graphic Design & Branding

Created branding and icons for Thalia, a new 
charity initiative funded by Reclaim. Thalia 
is a trauma-informed project supporting 
disabled survivors through specialist training, 
professional development, and a dedicated 
referral service.  
 
To reflect the charity’s mission, I developed a 
visual identity centred on the fern, a symbol 
of growth, new beginnings, protection, and 
resilience. This motif was carried through  
the branding and icon set, creating a  
visual language that communicates  
strength and renewal while remaining  
approachable and inclusive.
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WORKSHOPS
Various Locations
Illustration & Crafts

I’ve hosted a variety of creative workshops 
over the years, including paper craft sessions 
in colleges, paper hat–making for adult 
groups, children’s activities at Forwards 
Festival and WOMAD Festival, and insect 
collage workshops with Buzz & Scuttle.  
 
I find these workshops exceptionally 
rewarding and gain great value from 
supporting others to be creative. 
Understanding that some people can feel 
nervous about expressing themselves 
artistically, it’s a joy to help bring out their 
creativity and watch their confidence grow.


